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Topic- Dyeing Defects and Their Remedies

[y e i . i[® aget]y F w e t F

gl of this wpic. we ean say easily that the dveing faults may oecur not only in dyejne
stage but also different types of faults are shown in pre-treatmen! stage. mav also lead 1o
aceclerate the dyeing defects which are quite unaceeplable in view of dyeine delects, Which

are quite unaceeptable in view ol quality aspects.

Dyeing Faults, Causes and Their Remedies:
Here we are representing below the common faults or defects causes of these faults
and their remedies by mentioning pre-treatment slage and dyeing stage

A. Pre-treatment staqge:

1. Single marks:

Causes of single marks:
An area in the cotton fabric not properly singed due to crease formation. this area will
appear In darker shades after dyeing

Remedies of single marks:
+ Resingeing,
«  Color stripping and
« Then re-dyeing

2. Bad singeing:

Causes of bad singeing:
Non uniform singeing due to blocking of some flame orifices This will appear as
darker areas when dyed or printed.

Remedies of bad singeing:
« Resingeing after making flame orifices as proper,
«  Color stripping and
= Then re-dyeing.

3. Draft stains:
Causes of draft stains:
Yellow stains on the white cloth This is due to wet clath peing left for relatively

langer period of time after bleaching and prior to dyeing. If the cloth is dyed, printed
or finished, it will have stains of deeper color shades.

Remedies of draft stains:
Acidifying the cloth, then washing It before dyeing

4. Rope marks:

Causes of rope marks:
Frequent longitudinal folds in cloth. This due to high pressure during mangling, when




scouring of and bleaching 1s done in rope from

Remedies of rope marks:
Stentering the cloth before dying In case of severe folds it is advised to mercenze

the clath

5. Stains:

Causes of Stains:
Oil, stains, grease stains. rust, water spot and ground stains

Remedies of stains:

« Sultable clearing agent to be used.
-  Emulsifiers in case of oil and grease stains oxalic acid in case of iron rust
and use suitable detergent in case of other stains.

6. Weak or tender areas:

Causes of weak or tender areas:
Area of faded color in dyed cloth these are tendered due to chemical degradation
during bleaching

Remedies of weak or tender areas:

Can not be repaired in case of acute tendering. In slight cases the cloth can be made
stronger by boiling in caustic soda salt and re-dyed

B. Dyeing stage:

1. Dye stains:

Causes of dye stains:
Darker spots of the same color due to incomplete dissolution of the dye.

Remedies of dye stains:
In case of a direct dye. trent in a boiling leveling bath. Stripping the color and re-
dyeing in case of vat and fast colors Adding also leveling agenls

2. Dark selvedges:

Causes of dark selvedges:
Darker color near selvedges due to non uniform winding of the cloth while working
an jiggers

Remedies of dark selvedges:
Stripping of color. dyeing & re-dyeing and perfect beaming has to be perfarmed

3. Dark selvedges and brenzing:

Causes of dark selvedges and brenzing:
This happens with vat and sulfur dyeing due te un proper winding or dyeing in open
jggers which are subjected to a drafi of air

Remedies of dark selvedges and brenzing:
Stripping of color. dyeing & re-dyeing and perfect beaming has to be performed



4. Dye mottling:

Causes of dye mottling:
Unleveled dyeing due to errars in the dysing methads or concentrations used

Remedies of dye mottling:
Stripping or reducing the dye and re-oxicizing it. The color has to be adjusted by
shading

5. Sided dyeing:

Causes of Sided dyeing:
Different color depths on the sides. This 1s mainly due to unequal pressures on the
dye mangle in continuous dyeing

Remedies of Sided dyeing:
Stripping of the colar and re-dyeing after proper action on unequal dye mangle of
continuous dyeing

6. Specky dyeing:

Causes of Specky dyeing:

Surface of the dyed fabric has darker dyed spots This is due to the use of dye stuff
brands of big particle size especially in pigmentation dyeing of vat calars

Remedies of Specky dyeing:

= The cloth has to be boiled, color then stripped
= Use of vat colors of highly dispersed brands in re-dyeing is recommended

7. Color migration:

Causes of Color migration:

Difference in color intensity from one side of the fabric to the other, Also difference in
shades of one face of the cloth from the other. This is mainly due to un-equal drying
of both faces of cloth.

Remedies of Color migration:
Color to be partially stripped and re-dyed
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Topic-What Is Contemporary Art? How to Understand It?

Contemporary Art:

Contemporary art is the art of the present. produced by living artists in the twenty-first
century. Contemporary art provides an opportunity to reflect on today social issues relevant
o humanity. and the world around us. Contemporary artists work in a globally influenced,
very culturally diverse, and advanced technological world. This art is a dynamic
combination ol materials, concepts, methods, and subjects that challenge traditional
boundaries and dety easy understanding or definition. Eclectic and diverse, contemporary art
entirely is distinguished by the basic lack ol a uniform, ideology. organizing principle. This
art is a cultural dialogue that concerns contextual frameworks such as personal or cultural
identity. social problems. and issues, community and nationality - that i1s how at present the

~World defines Contemporary Art.

o Contemporary Arls Musewm Houston

However, there's a recognition that this generic definition is subject to technical limitations.
The classification of "art of today” as a distinctive sort of art, instead of an overall adjectival
phrase, goes back to the beginnings of Modern Art in London. The Contemporary Art
Society was founded in 1910 by Roger Fry and others, as a personal society [or purchasing
works ol art to put in public museums. Lots of other institutions using the expression were
formed in the 1930s. Many, such as the Institute of Contemporary Art, Boston changed their
names from ones with "Modern art” during this age. as Modernism became delined as a
historical art movement, and much "modern” art ceased 0 be "modern”. The delinition of
what is modern is obviously always on the go, anchored in the present with a start date
which goes forward, and the functions the Contemporary Art Society purchased in 1910
could no longer be described as modern.
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Foger Fry, Autopartesit [1928) By Rower Fry

First of all, we need to start with the fact that the modern term of art has emerged only
around the 18th century — it’s the product of the Enlightenment epoch. Before that time art
had had largely a utilitarian purpose as a part of the religious tradition or manifestation of the
owner’s wealth. Even the word *art’ itself was used 1o the whole range of the fields that now

~are not even considered as close to art - from shoemaking to rhetoric. Even the term “fine
arts” (*beaux-arts’) appeared only in 1690. However, gradually that principal started getting
more radical forms, as Modernist art movements shaped up. Post-impressionists (Paul
Cezanne, Paul Gauguin), Fauvists (Edvard Munch, Ernst Ludwig Kirchner) challenged the
concept of art as replicating of the reality, letting visual means of expression (color, line,
composition) to play the first flute. Modernism, driven by the idea of the autonomy of art,
has significantly transformed its norms. vet it hasn't evolved into the critics ol the institution
of art itsell. and, generally speaking, didn’t break up with the tradition, applying classical
senre system and subjects.

We completely realize that all previous historical information might be too very insigniticant
to help approaching contemporary art. Too many questions are left open.
- How to distinguish a top-notch contemporary artistic project from a provocative and
talentless PRY

~ How to explain, why those pieces are being demonstrated in the musceums and sold for
millions, although it seems even vour child could have done the same?
The easiest way is to give up and just calm yourself down with the thought “Contemporary
art is just an epic fake.” But in reality, we should always blame two for a
misunderstanding.
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When it comes to the Bermuda triangle “artist-artwork-viewer,” the ability of the audience ta
‘listen” 1o an artist (to contemplate his’her pieces) is equally important to the ability of
master o ‘speak” (to create works).

The talent to look at art is no lesser than the talent for producing it. It requires not only some
analysis but a serious experience that allow understanding of the context and the background
of any piece.' Training an eye’ isn’t the simplest thing, especially when you lind yourself in
the situation when ‘Cool” / *Not-Cool™ verdicts are not enough. The trick of the
conlemporary art is in motivating the public to get into the dialogue with the author, interpret
and react. When dealing with classic art the joy of contemplating the work is enough for us
lo feel ourselves arbiter elegantiarum without putting much effort into it, such an attitude
isn't efficient with contemporary art. It is meant to be a *bedcrumb’ that wakes us and makes
Us move.

If before communicating with art was similar to a game of squash, where a viewer was
mainly a passive wall, now it is real tennis, where the very possibility of art’s existence
without a viewer is questionable.

And you have to get into the artist’s head and follow the route he or she followed, to grasp

the piece to the fullest, Sometimes the author can get too excited and serve the concept with

the intensity a viewer isn’t ready to handle. But can art be different in the age of internet and

Al? Like any organism, it has to remold itself, since changes are Life. And one cannot resist
™.ife.
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Topic- Why Is Typography Important in Graphic Design?

Before we dive in, let's kick olT with a refresher on what typography is and what it's
used for. Typography is the strategic arrangement of type in order to make
written language readable and visually appealing. The art of typography is one of
the most important skills every graphic and web designer needs to master. It's central

to every lorm ol design, both print and digital.

Typography has two main purposes in graphic design. The first is to promote
legibility, and the second is to help communicate the messaging, tone, and sentiment
of a design piece. Another function of typography revolves around aesthetics. We're
drawn to visually altractive designs that are clean and easy on the eyes. In contrast, if a
design is busy, confusing, and causes us to strain our eyes, we run the other way.
Thus, it's in our best interest, and our clients’, to learn how to effectively use

typography in graphic design.

How to use typography in graphic design

Iinting all the marks of effective and visually appealing typography in graphic design
requires a solid understanding of basic design principles. Through practice, you'll
develop an eye for good typography and will get better at making strategic design
xhoices. Below are some fundamental concepts to keep in mind when using

typography in graphic design.,

Typeface vs. font
The terms "typeface” and "font" are often used interchangeably. In fact, when most
people say "lont," what they're really referring to is a typeface. As a graphic designer,

IU's important to understand the difference between these terms.

A typelace is a family of fonts. Some lamiliar examples include Times New Roman.
Arial, and Brush Script. A font is a variation of a typeface, typically bold, italic, or a



combination of the two. Examples of fonts include Times New Roman ltalic and Arial
Rold.

The below graphic helps illustrate the difference between typefaces and fonts, using

Proxima Nova as an example.

Proxima Nova is i fexible tvpeface that encompasses many different fonts.

Choosing and pairing fonts

Selecting and pairing fonts for a graphic design are two skills and art forms in and of
themselves. The chosen font or fonts should fit the mood and tone of the message and
be easily legible. If vou can master the skills of font selection and pairing, the value of

your graphic design work will reach new heights.

M When pairing two fonts, there are essentially two recommended ways to go about it.
The first 1s 10 pair two different fonts within the same typetace. I'or instance, a bold,
uppercase font for headings and its regular counterpart for body text. The other option
is to choose two different typefaces that contrast with one another. For example, a sans
serif for headings and a serif for the body. As a general rule of thumb, avoid pairing
two different fonts or typelfaces with very subtle differences; there needs to be a
visible contrast between the two.

DO THIS DON'T DO THIS
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Watch the video below for a quick lesson from Ran Segall on choosing fonts for
VOur projects.



Creating contrast

Contrast is eritical in graphic design, especially where typography is concerned. High
color contrast between the type and the background improves legibility. A simple and
effective example of contrast in typography is black text on a white background.
However, there are many ways to create contrast through the strategic use ol color

(check out this post to learn how to use color strategically in web design).

Other ways to create contrast with typography are through pairing different typefaces
and font weights (as discussed above), and through sizing. For example, a large

heading contrasts with small body copy.

The importance of typography in graphic
~design

As you know. converting text into a design isn't a simple copy-paste job. It requires
both strategy and a good eye for visual aesthetics. Whether you're designing a landing
page, book cover, or logo, you may spend countless hours just playing with the type.
Why do we put so much time and energy into typography? In no particular order, let's

oo over the top cight reasons why typography is important in graphic design.

1. Deliver a message

Graphic design is all about visual communication. Through typography. we can
heighten the message of a design in a clear and legible way. In a design that's
primarily image-based, the typography needs to be strong enough to get noticed. In a
text-heavy design, we need to use typography design in order to differentiate different
scetions and call attention to important messages, Either way, there needs to be an
intentional and harmonious balance between different competing elements in order 1o

aet the primary message across quickly and casily.
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2. Create hierarchy

One important way typography is used in graphic design is to create visual hierarchy.
This is often accomplished through sizing—the largest element on the page naturally
draws the eye first, In a text-heavy graphic design, such as a newspaper or brochure,

the headlines stand out and draw attention because they're larger than the body text.
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Another way 1o create typographic hierarchy is through the combination of different
tvpefaces. For instance, using a geometric sans seril typeface for headings and a
~ classic serif for the body. The standard approach is to establish three levels of
tvpographic hierarchy: headings, subheadings, and body copy. Each level utilizes 4

different font, and the hierarchy is further established through sizing.

3. Build brand recognition

A powerful role of typography in graphic design is to establish and grow brand
recognition. This is especially true when it comes to logo design. When vou think
about popular brands like Coca-Cola, Harlev-Davidson, and Disney, you can easily

visualize their unique logotype in vour mind.



The same concept holds true for other variations of graphic design; for instance, the
simple, sans-seril typelace Instagram uses for their app user interface. Creating brand
recognition through typography helps create a unique attachment and feeling of

familiarity between the brand and the consumer.

P.S. Want to learn how to use typography and other skills to create stunning,
goal-oriented websites for your clients? Sign up for our free masterclass, High-

Value Web Designer Seerets.

4. Show personality

Some typelaces, particularly in the display category. add personality to a graphic
design. The intentional use of typography can indicate whether a brand is playful.
warm, mysterious, edgy, youthful, refined, and so on. Therefore, it's important to
understand the traits of a brand or design project in order 10 use typography that

conveys the right personality.

~Bold and rounded typography is typically used to convey playlulness and friendliness
in graphic design. In contrast, thin and subtle letterforms give ofl an air of
sophistication and sincerity, With a litle bit of practice, it's fairly easy 1o read the

personality of'a given typeface and decide whether it's a good fit for your project.

5. Make an impact

Typography can create a strong visual impact. There are many ways to get creative
with typography in graphic design in order to make an impression on the viewer. It
can even be used in such a way that no other supporting visuals are needed in order to

effectively communicate the message of the design.



Below are some examples of graphic designs in which typography is front and center
and makes a marked impact. In these examples, the typography is essentally art; it

takes a lot of skill and artistic ability to pull off this effect.

= Lavolx
= humaine

Glannl
Schicchl

o~

| End i W Triithad el T ENGITAL T T TR BTV TA e o | e
ACEHCES M ELERTIVE HDIADLALS peinrtm ekl i e e

6. Establish a mood and tone

Similarly to how typography conveys personality, it also helps establish the mood and
tone of a graphic design piece. In this way, typography visually brings out a brand's
values, without needing to explicitly state what those values are. For instance, a brand
that values minimalism can help convey this value through the use of a modern,

lightweight sans serif font.



Typography can also heighten the emotional factor of a piece of text. The below image
presents a classic (and amusing) example of why typography is so important for

establishing mood, tone, and feeling.

7. Draw attention

One of the most important roles of typography is to draw attention to Important
r?m:s&aages. Typography is an easy and impactful method for making a word or phrase
stand out in a design. Some ways to draw attention through typography include
increasing the size, changing the color, and changing the font or typeface to contrast

with the surrounding ¢lements.

In the below examples, we see how certain areas of the text stand out and draw

attention through typography design.
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8. Create harmony and consistency

Tvpography helps create harmony and consistency in a design. In brand identity
design, it's important to create visual consistency across all platforms. In website
design, this looks like using consistent heading and body fonts throughout the site.

Visual consistency creates a professional and streamlined look and promotes brand

~-recognition.

i

Harmony in graphic design refers to visual balance and continuity. Harmonious

designs are casy to follow and aesthetically appealing.
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TOPIC- CARICATURE AS A PROFESSION.
HISTORY OF CARICATURES

While flipping the pages of the magazines, you might have encountered the visual
representation ol creativity in an exaggerated form. Which is indeed quite funny for the
reason that their distinguishing features aren’t projected the way they are. Most of the
readers use the word “cartoon™ to address it, but to enlighten vou, the right term for it is
Caricature. The word “cartoon” is misleadingly considered as the popular synonym ol
caricature.

In fact Caricature in layman’s language can be defined as the fine piece of portrait art

™with the exaggeration of its features without distorting its distinguishing essentials. It
was initiated for mutual enjoyment among the group back in time: however, the
caricature has evolved as the artistic expression of sentiments and messages. It is now
introduced as a subject in a few universities and colleges.

CARICATURLE AS A PROFESSION?

One cannot ignore the scope of caricature considering the phase of its evolution from a

closed group to public platforms with full-time job opportunities. People love this

artistic portraval afier the celebrity caricature sketches went viral and are now

searching for online caricature maker in India.

Not just that, the wedding caricature has redefined its definition, and people are
ﬁfunsidcring caricature as an innovative gifl. The scenario is that the wedding

caricature artist is earning more than the corporate employee.

I'he intriguing it sounds to be, the more dedication and determination it requires

switching caricature for your bread and butter.

SOME IMPORTANT TIPS FORYOU TO TAKE CARICATURE AN A
PROFESSION.

» There is no denving that the caricature industry has been showing consistent growth,
but to be the brand in the industry, you do need to through the following points. The
points enumerated and discussed below throw lights on the key points that can give
your direction towards your dream job.



» The fundamental prineiple for caricature is 1o master and hone your drawing skills.

Your foundation will intensify your future, so you should work on the principles of
exaggeration, resemblance, rectifying errors, and rendering vour vision.

* Increase your horizons and challenge vour imagination skills. Your mind should be
free while portraying your thoughts. Even if it is offensive. don’t restrict yourself. You

should dare 10 follow your instincts with an open mind.

* T'he beauty of’ imperfection makes it perfect. The caricature is an artistic expression,
and you. as an artist, should strive for its excellence. You need to come up with your

own style statement with your art, and for that, you need to keep practicing and keep

drawing.

™ Once you have explored and practiced enough, vou can slart working as a

professional. You may not be able to get immediate success and intended results, but
with consistent practice and working exposure, you will reach the level of people you
admire.

There is no limit in the caricature industry. You can rise as high as your potential.

Lhe caricature is an artistic profession, and creativity has its own place in artistic
professions, so you not only have to work on your drawing skills and fundamentals but
also on the principles of resemblance, exaggeration, rectifying errors, and rendering
your vision.

Consistent practice will lead vou to excellence.

£
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Topic- Top 10 Digital Marketing Project Ideas for
Beginners

This list of digital marketing project ideas for studentsis suited for
beginners, and those just starting out with Digital Marketing in general.
These digital marketing project ideas will get yvou going with all the
practicalitics you need to succeed in your career as a digital marketing
professional.

[Further, if you're looking for Digital Marketing Project Ideas to land on a
good job, this list should get you going. So, without further ado, let’s jump
straight into some digital marketing project ideas that will strengthen your

mbase and allow you to climb up the ladder.
1) Customer Satisfaction for a Digital Marketing Agency

One of the best ideas to start experimenting your hands on digital marketing
projects for students is Customer Satisfaction for a Digital Marketing
Agency. Online marketing agencies might use different digital marketing
strategies to drive sales. Customers usually are more satisfied when they get
instant gratilication for their money spent. Digital marketing is so vast that
some strategies work best in the long term, so best in the short term, some
works best with specilic industries, etc. Doing a customer satisfaction survey
for a digital marketing agency helps vou understand the most accepted
strategies in digital marketing.

~Learn more: Digital Marketing Tutorial: A Step-by-Step Guide To Become
an Expert
2) Return on Investment for Various Digital Marketing
Strategies
As part of this project idea, you can contact different companies and
understand the budget they spend on digital marketing and analyse the return
that they are expecting. Few metrics you can collect are Future Value, Net
Present Value and Internal Rate of Return. Adding this as your digital

marketing projects can help your resume look much more interesting than
others.



. 3) Google Search Engine Marketing Case Study Analysis
Search engine marketing is the use of search engine optimization (SEQ)
technique to rank the client’s website first on google search for the target
keyword. This drives organic search traffic into the client’s site, some of
which will ultimately convert to a sale. You can run a campaign to
analyze different SEO strategies and compare them with other digital
marketing strategies.
4) Analysis of New Product Launch Using Google Double Click
DoubleClick Digital Marketing (DDM) is an integrated advertising platform
allowing businesses to create and manage digital marketing campaigns across
multiple online media channels. Thus Google DoubleClick gives a holistic
platform, especially for new product launches to create the initial hype across
the entire internet.

~5) Social Media Strategies for Online Shopping Cart

So, why not use your skills to develop an impressive digital marketing project
based on social media?

Today’s advanced digital marketing strategies revolve around remarketing
and retargeting. Remarketing is a way to connect with the users who
previously interacted with your website. Consider a situation in which a user
came 1o your website, added his favourite products to cart but didn’t
checkout.

Remarketing allows you to retarget him with the ads of products that he has
in his cart. Targeted remarketing gives the user a very lempting second
thought making the chances of conversion much higher. Google Ads
Remarketing and Facebook pixel are the best known remarketing platform

which you can use as case studies for your project.

6) Analytical Comparison of Traditional Marketing to Digital
Marketing

There are lots of differences between conventional marketing strategies and
digital marketing and the returns that vou make. Few items you can analyse
are total marketing expense, ability to measure ROI. ability to receive
feedback, conversion ratio. interaction with the audience.



, 7) Facebook Analytics For Targeted Marketing

IFacébook Analytics was rolled out in May 2018, and not many businesses
have started using it yet. It helps advertisers understand the entire journey of
a targeted user across all facebook channels like desktop, mobile app.
messenger lacebook lite etc. Analytics is a powerful addition to Facebook
Ads Manager that helps to analyse Ad viewers at a complete granular level.

8) Customer Preferences on Coupon Code Based Promotional
Activities
Coupon code is a sophisticated digital marketing tool helping to drive sales.
improve customer loyalty and build the brand. Coupons usage data has
become vital information for various Al-based e-commerce algorithms to
predict customer behaviour.
Thus coupons offer a 360-degree marketing strategy. As part of the project,

~you can collect data from different companies on how and when they supply
coupons, the ROl when it comes to discounted prices, how they use the
coupons data etc.
9) Report on Tools to Analyze Digital Marketing Competitors
The easiest way to design your marketing strategy is to analyze your
competitors, emulate them and outperform them. There are different tools for
different digital marketing platforms to analyze the respective competition.
For example, Spyl'u, SimilarWeb, SEMrush are for SEO competitor analysis
and InliniGraph, SroutSocial. Phlanx are for social media platforms.
10) Analysis of Visual Keyword Tools for Search Engine
Marketing

TCountless keyword analysis tools in the market are capable of connecting to
search engine APIs, get all the data related to organic searches, perform
analysis and present the best combination to users. There is a rising demand
for keyword research tools that present the data in a way that’s pleasant to the
viewer's eve, L.e., giving importance 1o the visual representation of the data.
For example, LS/ (Latent Semantic Indexing) keywords can be shown linked
to the original keyword forming tree-like branches. Some of the popular tools
are Keyword Eye, Thesaurus, Google Wonder Wheel, Google Trends.
Microsoft adCenter Labs Keyword Research etc. For the project, you can
make an initial list of tools, sign up for all these tools and use them to analyse
their presentation styles, User experiences, data accuracy elc.
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Topic- 2 DIMENSIONAL DESIGNS

"Design creates culture. Culture shapes values. Values determine the future.”
-Robert L. Peters

2 Dimensional Design is an introduction to the elements and principles of design,
Students become familiar with the visual concepts, theories. terminology, and
materials used to put a series of concepts into practice. What makes 2D so
powerlul™ Drawing. Graphic Design, Photography, Painting. Video, and many
other art disciplines rely on a designer’s ability to use the concepts learned in this
course i order to communicate. All the elements of 2D make up a visual language

that helps artists to communicate creatively and effectively while utilizing a wide

variety of materials. The concepts you will learn have practical applications that

help vou express voursell in unigue. artistic ways.

Each class project is an opportunity for you to express one's understanding of a 2D
concepl. Class periods are used for discussions locused on deepening un
understanding of 2D design. Students also engage in projects intended 10 help
develop visual perception & technical skills with a variety of materials and tools.
Projects use both traditional tools (paper, pens. pencils, paint...etc. ) and a
computer format. When the projects are complete. students develop a specialized
vocabulary 1o examine & critically review cach student’s project resolution. Each
student 1s expected to complete projects [or critiques, sketchbook assignments. and

participate in critiques.

Principles of Design Covered:

Frame

Point'Line

Shape

Space

Form

Color- hue. saturation, value, tone, tint. shade

Pattern/ Texture



Compositon: Svmmetry & Asymmetry

Fime' Translormation

Llements of Design Covered:
Figure/Ciround

Bulance

Movement

Contrast

Emphasts

Linit
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Topic- Work Study for Textile and Garment Industry

Activines of  waork  study  in textile and  apparel ndustry are done by induostrial
engineering department, Actually work study s used for measuring work.  [ndustrial
engineering department i5 responsible Tor work study in the garment industry, Work studs
is the most important ool for controlling production and improving productivity. 1t is a new

concept in textile and apparel industry, We can define work study in the following was

Work study is the investigation of the work done in an organization by means of a consistens
svstem in order o attain the best utilization ol men, machines and materials at a period of

lime.

According to ILO, Work study is used to embrace the techniques of method

study and work measuremants which are employed to ensure the best possible use
of human and available resources in carrying out a specified activity

e — ¥
’ -I | Swentseastis | Br wrid 681 ar Fraarresid | anaiwica
| | Py Timg | Estirsaviag
| Sty [PRITS 1

Fig: Classification of Work study

Purpose of work study:

In general, the purposes or ohjectives of work study are
1 Establish the most economical way of doing the work.

Establish the time required for a job at a defined level of performance.

Increase productivity and profitability.

Increase job security.

Make work easier

Establish fair tasks for everyone.

Check achievements against standards.

Install the work methed as standard practice

Everyone in the industry gets benefit from work study:
»  Management gets benefit through increased efficiency and thus increased
prafit
«  Worker 1s assured of a fair return for a fair day's work. He i1s protected unfair
demands. The work is made easier and more productive
» Trade union gets a reliable data measuring fair say's work and payment
through work study. This enables trade unions to do more objectives
negotiations with the management based on factual evidence.
»  Productivity through work study enables greater amount of production and
services to optimum quality and lower prices Sa the cansumers are benefited

Importance of work study:

@~ O L s L N



1

Work study is @ means of enhancing the production efficiency of the firm by

elimination of waste and unnecessary aperations

2

It is the technigue to identify non-value adding operations by investigation of

all the factors affecting the jobs.

&

It is the only accurate and systematic procedure ariented technigue to

establish time standards

4,

It 1s going to contribute to the profit as the saving will start immediately and

continue throughout the life of the product

5

It has gaot universal application

Roles of work study to increase productivity:

There are six possible lines of attack on productivity problems. which can be
classified as follows

1

Dt oA W

Improve basic processes by research and development

Improving existing process and provide better plant and equipment
Simplify the product, reduce and standardize the range.

Improve the planning of work and the use of manpower

Improve existing methods of plant operation

Increase the effectiveness of all employees

In production planning and control (PPC), concept of work study plays an

important role to increase productivity as it identifies the problems and provide

direction to avercome those. The following diagram shows how work study helps in

increasing productivity
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MFA- Textile & Fashion

Topic- Method Study for Textile and Apparel Industry

Method study:

Method study is the process of systematic recording and critical examination of existing and
proposed way of doing work, as a means of developing and applying easier and more effective
methods. It is applied to reduce costs. For higher productivity in textile and apparel
industry method study is very impartant. It (s one of the keys to achieving productivity
improvement. Functions of method study in textile and garment industry are done
by industrial engineering department.

Work Study for Textile and Garment Industry
The major aims of method study are;

00 =~ & h & L pd —

1)

10
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12
13
14
15
16
17
18
18
20
21

Better design of plant equipment and buildings.

Less fatigue or waorkers by avoiding unnecessary movements of manpower
Better working conditions and environment for workers/employees.

To have more effective utilization of materials. machines and manpower and maney
Eetter quality.

Efficient and fast material handling equipment.

Leads to standardization, rationalization, simplification and speciallzation
Efficient planning of the section

streamlined working procedures.

Greater job satisfaction

Higher earning

Improve layout of factery and office,

Higher standard of safety and health.

To improve the flow of work

Effective materials handling

Efficient process and procedure.

To improve the proper utilization of resources

To get maximum output.

To improve administration

Waste reduction

Standardization and rationalization

Steps involved in method study:
Method study involves the following steps

1 Select the work to be studied.

High process cost,
Bottlenecks, tortuous route,
Low productivity, erratic quality,

2. Record the existing work method and other relevant facts:

Activities performed

Cperators Involved-how, when etc.
Equipment and tools used,
hWaterials procassed or moved

3 Examine the record.

4 Develop optimum or alternative methods and present propasals
5. Define the method as document

E. Install this method as standard practice.




7 Maintain the practice

Activities of method study:

There are following 5 method activities as described below

1. Operation: An operation is an action perfarmed for advancing towards desired result. This
Indicates the main steps in a process, method or procedure

2. Inspection: An inspection occurs when the product 1s remaoved for a time for production. [t
includes the visual observations for finish, checking the dimensions etc

3. Storage: A storing occurs when the product is removed for a time from production For
example, materials kept in stores to be distributed to various waork.

4. Delay: A delay occurs when some undesirable event prevents or hinders the next planned
activity e g. waiting for a machine to be repaired A traffic jam Work waiting between
conseculive operations.

5. Transport : A transport occurs when there is movement from one place to another |t
indicates the movement of materials from one work station to another

Method study symbols:
In order to make a vivid presentation of facts and to enable the mind to understand them
quickly and clearly, we use some symbols instead of words, for the activities of method study

METHOD ST1UDY SYMBOLS

O OPERATION
INSPECTION

TRANSPORTATION

STORAGE

Combined Activity

O
=

D oray
\Y%

O

Fig Symbols of method study
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Topic- Ramkinkar Baij

Ramkinkar Baij (25 May 1906 - 2 August 1980) was
an Indian sculptor and painter, one of the pioneers ol modern Indian
sculpture and a key lgure of Contextual Modernism.

Early life and career

Baij was born in an economically modest family in
the Bankura district of the modern state of West Bengal in India. In
that sense, he was a Bengali, not an Adivasi, as many people usually
think. The surname Baij derived from Boidda (Baidya) and Boijo
consequently. His family surname was Poramanik and was
abandoned by him in early 1925, However, many ol his artistic
creations  have been inspired by the lifestyles of
rural dalit or Adivasi (Santhal) communities living in and around his
place of work Santiniketan,

While in his mid-teens Ramkinkar used to paint portraits of
[ndian freedom tfighters involved in the Non-Cooperation
Movement against the British rulers of India. At the age ol 16 he got
noticed by the renowned journalist Ramananda Chatterjee. Four
years later Ramkinkar joined the Visva-Bharati
University at Santiniketan as a student of fine arts. After obtaining a
diploma from the university he went on to head the sculpture
department. Ramkinkar's renowned sculptor disciples include
Prabhas Sen, Shankho Chowdhury, Avtar Singh Panwar, Madan
Bhatnagar, Dharmani, Balbir Singh Katt, Rajul Dharial and Susan
Ghose.

[.ife and works

Professor R. Siva Kumar. an authority of the Santiniketan School of
Art'®) wrote, "Ramkinkar Baij was born on 25 May 1906 in
Bankura in West Bengal, into a family of little economic and social



standing, and grew, by the sheer dint of talent and determination,
into one of the most distinguished early modernists in Indian art. As
a voung boy, he grew up watching local craftsmen and image-
makers at work: and making small clay figures and paintings with
whatever came his way. His talent, prodigious for his age, attracted
the attention of local people, especially of the nationalists with
whom he was associated. This led him in 1925, on the advice
of Ramananda Chatterjee the nationalist publisher and apologist for
the new Indian art movement, to mark his way to Kala Bhavana, the
art school at Santiniketan. At Santiniketan, under the guidance
of Nandalal Bose and encouraged by its liberating intellectual
environment, shaped by Rabindranath Tagore, his artistic skills and
intellectual horizons acquired new depth and complexity. Soon after
completing his studies at Kala Bhavana he became a member of its
faculty, and along with Nandalal and Benode Behari Mukherjee
played a decisive role in making Santiniketan the most important
centre for modern art in pre-Independence India.

Shantiniketan was conceived as a locus for artistic experimentation
and resurgence rather than as a mere centre for imparting training
and knowledge. This allowed talented individuals to add social
dimension and give public expression to their personal vision.
Ramkinkar used this opportunity to make monumental public
sculpture. undertaken entirely at his own initiative. Beginning in
early thirties he began to fill the campus with sculptures. one after
the other. which were innovative in subject matter and personal in
stvle. His first magnum opus in this genre was the Santal Family
done in 1938. In this larger than life sculpture he represented the
tribal peasants of the region. giving the figures iconic presence and
dignified grace that was so [ar limited to the images ol Gods and
Rulers. In a country where all public art-work was undertaken only
al the behest of Government commissioning and executed In
consonance with the taste of conservative ruling elites. this was a



radical departure. The use ol cement and laterite mortar to model the
ficures. and the use of a personal style in which modern western and
Indian pre-classical sculptural values were brought together was
equally radical. With this seminal work Ramkinkar established
himself as undoubted modern Indian sculptor.

Ramkinkar was singularly reticent and otherworldly as he was
single-minded in his commitment to art and humanity. But this did
not stop his work from being noticed and appreciated by sensitive
artists and connoisseurs, even if it were to remain a small group.
Although his work was passed over for quite a while, gradually it
began to get both national and international attention. He was
invited to participate in the Salon des Salon des Realites
Nouvelles in 1950 and in the Salon de Mai 1951. And in the
seventies national honours began to come his way one after the
other. In 1970 the Government of India honoured him with
the Padma Bhushan.!® in 1976 he was made a fellow of the Lalit
Kala Akademi, in 1976 he was conferred the Desikottama by Visva
Bharati, and in 1979 an honorary D.Litt. by the Rabindra
Bharati University.
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Topic- Aesthetics in General

Acsthietics may be defined narrowly as the theorv of beauty. or more broadly as that topether with the
philosophy ot art. The wraditional interest in beauly itself broadened. in the eighteenth century. 1o mclude the
sublime. and since 1950 or so the number of pure aesthelic concepts discussed in the literature has expanded
oven more. Traditionally. the philosophy of art concentrated on its definition. but recently this has not been
the foeus. wilh careful analyses of aspects ol ar largely replacing it. Philosophical aestheties is here
considered 1o center on these latter-day developments, Thus. after a survey of ideas about beauty and related
coneepts, yuestions about the value of aesthetic experience and the variety of aesthetic attnudes will be
addressed. before turning to matters which separate art from pure aesthetics. notably the presence of
intention. That will lead to a survey ol some of the main definitions of art which have been propused.
rogether with an account ol the recent —de-definition| period. The concepts of expression. representation.
and the nature ol art objects will then be covered,

L. Iniroduction

e he full field of what might be called —aestheticsi is a very farge one. There 15 even now four-volume
enevelopedio devoted to the full range of possible topics. The core issues in Philosophical Aestheties.
however. are nowadays lairly settled (see the book edited by Dickie. Sclufani. and Roblin, and the
monoeraph by Sheppard. among many others),

Aesthetics in this central sense has been wiid 10 start in the early eighteenth century. with the series ol
Aticles an — Lhe Pleasures of the Imagination] which the journalist Joseph Addison write in the early
issues ol the magazine The Spectator in 1712 Before this time. thoughts by

notable ligures made some lorays into this sround. for instance m the formulation ol general thearies ol
propurtion and harmony. detailed most specifically in architecture and music. Bur the tull deselopment ol
extended, philosophical reflection on Aesthetics did not begin to emerge until the widening ol leisure

activities i the eighteenth century.

By far the most thoroughgoing and influential of the carly theorists was [imanuel Kant, wowards the end of
the eighteenth century . Therefore it is important. first of all. to have some sense of ow Kant approached the
subject. Criticisms of his ideas, and alternatives to them, will be presented later in this entry. but through
him we can meet some of the key concepts in the subject by way of introduction,

koant is sometintes thought of as a formalist in art theory: that is to say. someone who thinks the content ol u
work of art is not of aesthetic interest, 13ut this is only part of the story. Certainly he was a formalist about
the pure enjoyment ol nature, but for Kant most of the arls were impure. because they tvolved @
—concept! Even the enjoyment ol parts of nature was impure. namely when a coneepl was imvolved  as
when we admire the perfection of an animal body or a human torso. But our enjoyment of. for instanee. the
arbitrary abstract patterns in some foliage. or a color field (as with wild poppies. or i sunset ) was. according
(o Kant. ahsent of such concepts: in such cases, the cognitive powers were in free play, 3y design. art may
cometimes obtain the appearance of this freedom: it was then —Fine Artl—but for Kant not all art had this
guality.

[ all. Kont's theory of pure beauty had four aspects: its lreedom from concepts. its ubjectivity. the
disinterest ol the spectator. and its obligatormess. By —concept.! Kant meant —end.) or —purpose.! that is.
what the cognitive powers of human understanding and imagination judge applies to un ohject. such as with
— it is a pebble.l 1 take an mstance. But when no definite coneept is involved. as with the scattered pehbles
on a beaeh, the cognitive powers are held 1o be m free play: and it is when this pla is harmonious that there
s the experience of pure heauty. There is also objeetivity and universality in the judgment then. according
o Kanl sinee the cognitive powers are commaon 1o all who can judee that the individual objects are pehbles



¢ [hese powers function alike whether they come to such a definite judgment or are letl suspended 10 free

plig. as when appreciating the pattern along the shoreline, This was not the basis on which the apprehension
of pure beauty was obligatory. however. According o Kant, that derived from the selflessness of such an
apprehension, what was called in the eighteenth century its

__disinterest.] This arises because pure beauty does not gratify us sensuously: nor does it induce any desire
1o possess the objeet. It —pleases.| certainly. but in a distinctive intellectual way. Pure beauty. in other
words, simply holds our mind's attention: we have no further coneern than contemplating the abjeet itself.
Perceiving the object in such cases is an end in el it is not o means o a further end. and is enjoyed [ its
ownl sake alone.

It is because Morality requires we rise above surselves that such an exercise in sellless attention becomes
obligatory. Judgments of pure heauty. being selfless, initate one mnto the moral point of view, —Beauty is
symbol of Morality.! and —The enjovment of nature is the mark of a goad soull are key sayings of kant.
[ he shared enjoyment of & sunset or # heach shows there is harmony between s all, and the world

Amony these ideas, the notion of —disinterest! has had nuch the widest currency. Indeed. hant took 1t em
cighteentl century theorists before him. such as the moral philosopher. Lord Shaftesbury. and 11 has
Arracted much attention since: recently by the French sociologist Pierre Bourdieu. for instance. Clearly, n
this context —disinterested| does not mean __uninterested. and paradoxically it is ¢losest 1o what we now
call vur —interests.| that is, such things as hobbies, travel. and sport, as we shall see below. But in carlier
centuries. one’s —interestl was what was 1o one’s advantage, that is. it was —self-interest.| and so0 it was the
jegation of that which closely related aestheties to ethics.

2. Acsthetie Coneepls

[he eighteenth century was 2 surprisingly peaceful time. but this turned out 1o be the lull before the storm.
since out of its orderly classicism there developed a wild romanticism n art and literature, and even
revolution in politics. The aesthetic concept which came o be more appreciated in this period wis
associated with this. namely sublimity. which Edmund Burke theorized about in his —A Philosophical
Lnguiry into the Origin ot our ‘deas of the Sublime and Beautiful.l The sublime was connected more with
pain than pure pleasure. according to Burke. since threats o sel[-preservation were invelved. as on the high
seas. and lonely moors, with the devilish humans and dramatic passions that artists and writers were about
to portray. But in these cireumstances. of course. it is still —delightful horror.l as Burke appreciled, sinee
one is insulated by the fictionality of the work in question from any real danger

3, Aesthetic Value

We hove noted Kant's views about the objectivity and universalitv of judgments ol pure beauty. and there
are several ways that these notions have heen further defended. There is u famous curve. for instance.
obtained by the nineteenth century psvehologist Wilhelm Wundt. which shows how human arousal is quite
penerally related 10 complexity of stumulus. We are bored by the simple. become sated. even over-anxious,
by the increasingly complex. while in between there is a region ol greatest pleasure. The dimension ol
complexity is only one objective measure of worth which has been proposed in this wiy Thus il 1s now
known. [or instance. that judgments of facial beauty i1 humans are a matter of averageness and symmetrs.
Iraditionally. unity was taken to be central, notably by Aristotle in connection with Drama, and when added
o complexity it tormed a gencral aceount of aesthetic value. Thus Francis Hutcheson. in the cighteenth
century. asserted (hat —Uniformity in varety alwavs makes an object beautiful.l Monroe Reardsley. muare
recently, has introduced a third eriterion—intensity—to produce his three — General Canons! ol objective
worth. He also detailed some —Special Canons. !

4. Acesthetic Attitudes



g Jerome Stolnitz in the middle of the last century, was a Kantian, and promoted the need fora disinlerested.
abizctive attitude to arl objects. It is debatable, as we saw befiore. whether this represents Kant's total view
of art. but the disinterested treatment of art objects which Stolnitz recommended was very commonly
pursued i his period,

Edward Bullough, writing in 19120 would have called —disinterested attention! s —distanced! attitude, bt
e used this latter term to generate a much fuller and more detailed appreciation ol the whole spectrum ol
attitudes which might be taken to artworks. The spectrum stretched from people who —over-distance! 1o
peaple who —under-distance.! People who over-distance are. for instance. eritics who merely look at the
wechnicalities and crafiwork of a production. missing any emotional involvement with what it is about
Bullough contrasted this attitude with what he called —under-distancing.! where one might get too gripped
by the content. The country vokel who jumps upon the stage to save the heroine. and the jealous hushind
who sees himsell as Othello smothering his wife. are missing the fact that the play is an Hlusion. a leton.
just make-believe. Bullough thought there was. instead. an ldeal mid-point between his two extremes.
theteby solving his —antmomy ol distancel by deciding there should be the least possible distance withoul
its disappearance.

Art is not the only object to draw interest of this pleasurable kind: hobbies and travel are further examples,
and sport yet another, as was mentioned brielly above. In particular, the broadening ol the aesthetic tradition
in recent years has led theorists to give more attention to sport. David Best. lor instance. writing on sport

ind its likeness 1o art. highlighted how close sport is to the purely aesthetic. But he wanted to limit sport 1o
this. and insisted it had no relevance to ethics. Best saw art farms as distinguished expressly by their having
the capacily to comment on life situations. and hence bring in moral considerations. No sport had this
further capacity. he thought. although the enjoyment of many sports may undoubtedly be aesthetic.

5. Intentions

[he teaditional form of art criticism was biographical and sociological, taking into account the conceptions
of the artist and the history of the traditions within which the artist worked, But in the twenticth century o
different. more seientilic and ahistorical form of literary eriticism grew up in the United States and Britain:
'he New Criticism, Like the Russian Formalists and French Structuralists in the same period, the New
Critics reparded what could be oleaned from the work ol art alone as relevant o its assessment. but their
specific position received 2 much-discussed philosophical defense by William Wimsatt and Monroe
Beardsley in 1946, Beardsley saw the position as an extension of —The Aesthetic Point of Viewl, Wimsatl
was a practical eritic personally engaged in the new line of approach. In thewr essay —The Intentional
Fallaey.! Wimsatt and Beardsley claimed —the design or intention of the artist is neither available nor

™ desirable as @ standard Tor judging the success of a work of literary art,| It was not always available. sinee il
wis often difficult to obtain, but, in any case. it was not appropriately available. according o thent unless
there was evidence for it internal to the fimished work of art. Wimsatt and Beardsley allowed such torms of
evidence for a writer's intentions. but would allow nothing external to the given texk

6. Definitions of Art

Up to the —de-detinitiond period. definitions ol art fell broadly into three types. reluting 1o Fepresentation.
expression, and form. The dominance of representation as a central concep! in art losted from betore Plato’s
time 10 around the end of the cighteenth eentury. OF course. representational art is still to be found Lo this
duy. but it s no lopger pre-eninent in the way il once was, Plato Hirst formulated the idea by sayving that it
is mimesis. and. for instance, 3ateaux in the eighteenth century followed him. when saving: —Poetry exists
only by imitation. It is the same thing with painting. dance and music: nothing is real in their works.
everything is imagined, painted. copied. artificial. It is what makes their essential character as opposed 1o
nature. |

In the same century and the tollowing one. with he advent of Romanticisol. the congept ol expression

hecame more prominent, Even around Plato®s time. his pupil Aristotle preterred an expression theory: ar as
cutharsts ol the emotions. And Burke, Hutcheson. and Hume also promoted the idea that what was cruial in



art were audience responses: pleasure in Art wis @ matter of taste and sentiment. But the full flowering of
the theory of Expression. in the jwentieth century. has shown that this is only one side of the picture.

7. Expression

Response theories of art were particularly popular during the Logical Positivist period in philosophy. that is.
dround the 1920s and 1930s. Seience was then contrasted sharply with Poetry. for instance. the former being
supposedly concerned with our rational mind. the latter with our irrational emotions. Thus the noted English
critic I A, Richards tested responses Lo poems scientifically in an attempt Lo judge their value. and
unstrprisingly found no uniforoity, Out of this kind of study comes the common idea that —ant is all
subjectivel! il one concentrates on whether people do or do not like a particular work ol art then. naturally.
there can easily seem to be no reason Lo it

We are now more used to thinking that the emotions are rational, partly because we now distinguish the
cause of an emaotion from its target. [1 one looks at what emotions are caused by an artwork. not all of these
need target the artwork itself. but instead

8. Representation
| ike the concept of Expression. the concept af Representation has been very thoroughly examined since the
I.....,‘Ir‘n'nIEr;:-:imm:u]i:r_m'mn of Philosophy in the twentieth century.

Jsn't represemation just a matter of copying? If representation could be understood simply in terms ol
copying. that would require —ihe innocent eye.l thal is, one which did not incorporate any interpretation. k.
1 Gombrich was the first to point out that modes of representation are. by contrast. conventional, and
Merefore have a cultural. socio-historical base. Thus perspective. which one might view as merely
mechunical. is only a recent way of representing space. and many photographs distort what we take W be
reality for instance. those from the sround ol tall buildings. which seem 1o make them incline inwards m
the top.

0, Art Objects

What kind of thing is a work of art? Goodman, Wollheim. Wolterstortf, and Margolis have been notable
contributors to the contemporary debate.

We must first distinguish the artwork from its notation o —recipel and from ls varnous phyvsical
realizations. Examples would be: some music. ils score, and its performances: a drama. Its seripl. and s

s performances: an etching. its plate, and its prints; and a photograph. its negative, and its positives. The
notations here are —digitall in the first two cases. and —analoguel in the second 1wo. smee they imvolve
diserete elements like notes and words in the one case, and continuous elements like lines and color patches
i the other. Realizations can also be divided mto two broad Lypes. as these same examples illusteate: there
are those that arise in time (performance works) and these that arise in space (object works). Realizations
are always physical entities. Sometimes there is only one realization. as with architect-designed houses.
couturier-designed dresses. and many paintings. and Wollheim concluded that in these cases the artwork is
entirely physical, consisting ol that one, unique realization. However, a number a copies were commonly
made of paintings in the middle ages. and it is theoretically possible to replicate even expensive clothing and
huuses.



Shri Ram College, Muzaffarnagar
' (Department of Fine Arts)

Date 18-03-2020)
Notice

Al the Faculty members of  Fine arts  Department are herehy inform that there will be a
discussion over "W fﬂﬁn‘*fﬁ.ﬁ?a@‘b‘hﬁ?}_”_;‘opf.{- delivered by Ms, Reena Tyagi, Department

of Fine Arts on dated 21-03-2020 at 3:30pm. Kindly participate in it and have healthy

discussion over the topic.

el
Convener, Saturday Tea Club HOD
Dept. of Fine Arts Dept. of Fine Arts
m
S.No. Name of Faculty i Signature J
S = ] L St R —
! Or. Roupal Malik |
——— 1 _ EmE S e 8
. O, Binnu Pundir
J Or. Rajni Kant
[ . T
2 | Dr. Ravindra
5 | i
| Dr. Anu MNayak
s M=, Anita Chauhan
|7 | LB o
Mr. Gaurav Sharma
| | _
| 4 Ms. Silky Jain
[ ot
L
i Ms. Yashila Kathuria
I B B ¥ B
Or. Ashish Garg
I ] N T,
M=, Ruby Marwal
== 1 = — e
12
Ms. Reena Tyagl
3 Mr. Tarun Kumar Paliwal




Date 21-03-2020

Shri Ram College, Muzaffarnagar
(Department of Fine Arts)
Attendance Sheet of Saturday Tea Club

Session 2019-20

Name of Faculty ] . Signature

Dr. Roupal Malik

Dr. Binnu Pundir

3 Dr. Rajmi Kant

4 Dr Ravindra
e

= Dr. Anu Nayak
™ _

Ms, Anita Chauhan
7
' Mr, Gaurav Sharma

M. Sillky lain

Ms. Yashika Kathuria

Dr. Ashish Garg

s, Ruby Narwal

Ms. Reena Tyagl

M. Tarun KEumar Paliwal




Topic- Styles of Printing or Printing Styles
Printing:

Printing s the method of localized application of dyes or pigments that produce particular color effect an
fabric according to design. The difference of this process with dyeing is the overallithroughout coloration
where as printing is only localized coloration

Styles of Printing:
The various processes by which fabrics are printed with different types of chemicals are meant
the styles of printing or print style. There are various styles of printing available amaong which
following are the most important

A Direct style

B Discharge style

C Resist style

A. Direct printing style:

The direct style |s the easiest and |least expensive of the three main printing styles. It involves
the printing of a pattern with dyes directly onto white fabric. This style is suitable for the printing
of both simple and complicated designs, color matching with the original design is also easy
Thereby. this s the most popular and most extensively used style for mass produced printed
fabrics.

B. Discharge style of printing:
The literal meaning of the word “discharge” is to eliminate or to remove It means the style of
printing which can produce a white or colored effect on a previously dyed fabric ground

This discharging af color from previously dyed ground is carried out by a discharging agent.
which is capable of destroying color by oxidation and reduction

The discharging agents are — oxidizing agent (i e Potassium chlorate. Na-chlorate etc ) or
reducing agent (i e Rongalite-c, Stannous chioride etc.)

You can read: What is Discharge Printing? | Discharge Printing Methods

Types of discharge printing style:
2 types of discharging styles are available White discharge and colored discharge.

a. White discharge:
The fabric 1s dyed with certain class of dye and then printed (according requirad design) with a
print paste containing “Reducing agent’ {usually "Rongolite C7) with no dyes. After printing. the
fabric is steamed The reducing agent on the printed portion destroys the ground color and thus
produced a white on base color




. Fig: White color discharge printed fabrnc

b. Color discharge:

The fabric Is dyed with certain class of dye and then printed (according to required design) with
a print paste containing "Reducing agent’ (usually "Rongolite C") with dyestuff. After printing,
the fabric 1s steamed. The reducing agent on the printed portion destroys the ground color and
due to the presence of dye in print paste, the new color is replaced with the design area Thus it
produces a color-color combination.

C. Resist style of printing:

The literal meaning of the term "Resist” is to prevent or to hinder. A resist (wax or other
resinous substance) solution is applied according print design that will prevent the fixation of
any coloring agent employed after words on that area.

It is one of the oldest printing style in which two resulting pattern can be obtained In resist
printing the fabric Is first printed with an agent that resists either dye penetration or dye fixation
During subsequent dyeing, only the areas free of the resist agent are colored.

Types of resist printing style:
2 types of resist styles are available White resist and colored resist.

a. White resist:

Mo colar 1s added to the resist print paste. After printing according to design the fabrnic dried and
then dyed so the unprinted portion will be dyed. The printed portion will be un-dyed. Thus it
gives a calor-white cambination

3 ) )
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b. Color resist:

Required color is added to the resist printing paste After printing according to design the fabric dried
and then dyed so the unprinted portion will be dyed according to dye's color and the printed portion will
be printed according print paste color. This it gives a color-color combination
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Topic- Crafts and visual arts

The distinction between crafts and visual arts has always been blurred.
Some experts talk of ‘the useful arts’ (of the craftspeople) as objects
produced for everyday use, and the ‘decorative arts’ (of the visual
artists) as those created for their own sake. Some other experts refer to
the “plastic arts’, in which they include painting, sculpture,
photography, architecture, and sometimes even fine glassware,
jewellery and furniture. The use of artistic works in artisanal products
is common. The use of craft techniques and skills by visual artists is
“also easily seen. A photograph of a craft product is considered to be a
manifestation of visual art. There can be no sharp dividing line
between crafts and visual arts. Some observers consider crafts to be a
bridge between visual art and industrial design, and industrial design,
in turn, to be a bridge between craft and industrial manufacturing. This
may be called the traditional mass production perspective. However,
modern manufacturing tools, techniques and methods, coupled with
increasing reliance on computer-aided design and computer-aided
manulacturing, have heralded a new era of personalization and mass
customization. It is not possible to consider visual arts as merely
contributing to crafts. Each sector has its own independent standing
and market, but they also have a mutually supportive and
interdependent relationship, including their linkages with the industrial
design and formal factory-oriented mass production sectors. From an
[P perspective as well as from a marketing and consumer perspective,
crafts and visual arts overlap in that they both produce essentially
hand-made products, often culturally rooted. whose distinctive quality



#

or inherent character has primarily an aesthetic appeal which is judged
largely by the eye, although elements of touch and smell may also be
important. Craft items may also have functional or useful features,
whereas the products of visual arts do not. Not only does the detinition
of artisan and visual artist differ from country to country, so does their
status. Artisans in developed countries are often respected for pursuing
a career involving high levels of creativity. Visual artists are highly
regarded in many countries. In some other countries, however, artisans
and visual artists are not necessarily considered worthy of any special
status or respect. In fact, some craft producers do not wish their
children to become artisans or visual artists. But in Japan. for example,
both artisans and visual artists can be awarded the title ‘National
Living Treasure’ as a mark of respect for their talent. Customers may
also be confused about the professional identity of artisans. Some
artisans in developing countries regard themselves as visual artists,
while their customers in export markets regard them as artisans. It is
clear that identifying and defining crafts and visual arts and their
makers has long been a matter of debate. For this reason, this Guide
deals with both the craft and visual arts sectors together.



Shri Ram College, Muzaffarnagar
' (Department of Fine Arts)

Date 06-04-2020

Notice
Al the Faculty members of Fine arts  Department are hereby inform that there will be a
discussion over "fm,paﬂcfm?'#ﬂrm aod: ! topic delivered by Ms. Yashika Kathuria,
Department of Fine Arts on dated 11-04-2020 at 3:30pm. Kindh participate in it and have

healthy discussion over the topic.

o B o

Convener. Saturday Tea Club HOD
Dept. of Fine Arts Dept. of F'ine Aris
-
. S.No. | Name of Faculty Signature
! Dr. Roupal Malik
— .
‘ = Dr. Binnu Pundir
3 Dr. Rajni Kant .
3 | Dr. Ravindra
& | -
Dr. Anu Nayak
I = ————
| ¢ s, Anita Chauhan
| _,nr_ |
Mr. Gaurav Sharma
e | = —— - -
i’"’! | Msgwfln
;s Ms. Yashika Kathuria
‘ it Dr. Ashish Garg
& Ms. Ruby Narwal
= - - —
| A& Ms. Reena Tyagi
13

M, Tarun Kumar Paliwal




Shri Ram College, Muzaffarnagar
(Department of Fine Arts)
Attendance Sheet of Saturday Tea Club

Session 2019-20

Name of Faculty

Date 11-04-2020

Signature

i‘ S.No. |

I Dr. Roupal Malik

>

= O, Binnu Pundir

3 Dr. Rajri Kant

4

O, Ravindra

.._‘

: Dr. Anu Mayak
‘r“'\. Ms, Anita Chauhan
Ei
L Mr. Gaurav Sharma

H 1

s, Silky Jan

Ms. Yashika Kathuria

Dr. Ashish Garg

Ms. Ruby Marwal

Ms, Reena Tyagi

Mr. Tarun Kumar Paliwal




10 Important Terms and Definition of
Dyeing

Dyveing is one of the most complicated branches of textile engineering. Numerous tvpes of
terms and definitions are frequently used in every operation of dyveing Moor by dyeing
engineers and technologists. IF production related anvbody don’t know specific terms of
dyeing then whole process may break down. So there I8 ne way 1o alternative knowing of
dyveing terms and definitions. Besides, job interviews and various competitive examinations
for testile engineers have Lo frequently ask dilTerent dyeing terims. [n this article. | have given

misl uw.nl[.jl 10 dyeing ters :md uinwtn for mx n.adm I think you will enjoy it

popeh

Fig: Dyveing oper: ation
10 Important Terms and Definition of Dyeing:
1. Shade%:

Shade% means the depth of color |t is expressed as percentage (of dye amaunt in
unit weight of fabric) Expressed as 1% owf {(on the weight of fabric) 2% 5% etc

Scale of shade%:

« Light shade = up to 0 5% owf
« Medium shade = 0.6 — 1,5% owf
. Dark/Deep shade = 1. 6% and above

2. Substantivity:

- Natural attraction between dyes and fibres is termed as substantivity.

«  Color strike 1s the result of substantivity.

= Thisinfluence the dye transfer from dye bath to textile matenals without
any chemical and auxiliaries.

3. Affinity:
-  Forced/Artificial attraction between dyes and fibers
= Dyeing is performed for this affinity of dyes and fibers.



. It varies with the degree of catalysts
4. Color strike:

» Initial absorption of dyes due to substantivity is called the color strike

= Atthe starting of dyeing, the rate of transfer of dye from the dye solution to
the textile materials 1s maore than any other time

«  After 30 seconds, 50% dyeing is completed

5. Exhaustion:

« Total amount of dyes absorbed by the fiber in a dye bath after the
adsarplion, sorption and desorption is completed
« |tis expressed as E%.

6. Fixation:

. Total amount of dyes finally fixed (after washing) with the fibers in a dyeing
process |t is expressed by F%
. F% = E% - {washing + soaping + other) loss

7. Adsorption:

Dye molecule when in contract with fiber

8. Sorption:

It is the state when dye molecules entered into the fiber,

9. Desorption:

In this state dye molecules come out from the fiber

10. Anchoring forces:
The force by which dye molecules are fixed in fibers
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Topic-Definition of Visual Arts

In visual arts, the individual (the artist) uses various elements or
material to express his or her feelings. emotions and differing
perceptions of the world that surrounds him or her. The result of this
work is judged mainly by the sense of sight. Painting. drawing,
sculpture in various materials, printmaking, photography, plans,
maps, performance art, installation art, mail art, assemblage art,
body art, textile arts, fashion design, multimedia, video art, web
design, web art, digital art, graphic and product design are some
expressions of visual arts.

Characteristics of visual artists and their work
The general characteristics of visual artists include the following:

0 Visual artists generally perceive themselves as creative
individuals, and not as business people. Their focus is much less on
skill or craftsmanship, and more on artistic talent, creativity and
aesthetic beauty.

[ They may have a formal education in the arts, or may be
completely self-taught.

I Artists can be successful in terms of both artwork and personality.
I Art works are non-functional. emotional, social, political,
traditional and cultural statements. They are not greatly affected by
commercial sector constraints.



[ Art sells in galleries and exhibitions. art fairs. and through
commissions. I Art prices have their basis in aesthetic values and
artistic success, not in material or labour costs.

0 Local communities regard artists as special, and as having high
social status.
0 Export markets do not easily distinguish between artist and

artisan.

0 Export markets categorize much artwork from developing
countries as decor.

0 Visual artists promote their work by reputation, through media
critics, press releases, websites, culture publications. film and
television.

0  Enterprise sponsorship of exhibitions is commonplace in
developed countries
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